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IAbstrak
Ubstract

For some in the conventional business world, digital marketing seen as something
of a poor relation to traditional marketing but of little actual consequence. But, as
Malaysians become increasingly comfortable online, living more and more in the
digital world, companies will have to wake up to the future of marketing.
Malaysia is an optimal location for e-commerce to expand. This has brought the
attentions of not only online start-up, but also the major players in advertising, all
wanting to take advantage of these ideal conditions. Based on nowadays scenario
on digital marketing, this study conducted at PolyCuisine Bakery. The aims of
our research is to develop digital marketing strategy through web-based

application as a marketing strategy. Our process of data collection method




divided by two, which are secondary data and primary data. Interview session
conducted with the CEO of PolyCuisine Bakery. According to the interview
session, the data obtain will be analysed by using SWOT analysis. The findings
shows that, the PolyCuisine Bakery’s total of sales are just static and not
increasing. In addition, they are also lack of online marketing. They need a team
that can help them to do their marketing promotion that might be can improve
their sales performance. Effective promotional strategies are one of the key
success factors for companies to increase their sales and revenue. As a result, so
we can help them to do their marketing promotion that might can increase their
sales performance.
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\Project scope

Objektif Projek 1)To perform a situational analysis of PolyCuisine Bakery.

Project Objectives  2)To determine marketing strategy that will influence sales performance of
PolyCuisine Bakery.
3)To formulate effective promotional that will improve sales performance of
PolyCuisine Bakery.
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The result shows that advertising can attract more and new customers to buy their
bakery products. It also easy for the customer to get the information from th
website by just click the link. Besides that, by selling through websites it will
give benefit to the company such as helps to increase their sales and helping
PolyCuisine Bakery to expand their selling easily through online marketing.
Furthemore, based on sales promotion the company needs one platform where
they only need to update when have a promotion and new products. Lastly for the
public relations, PolyCuisine wants the customers know about the special
discount for every weeks with different types of products.
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An effective marketing strategy is very important for the startup company like
PolyCuisine Bakery. To create an effective marketing strategy, website is the best
platform to market the product because it gives the convenient to the customers to

Suggestion for purchase the product. This online platform can create and publish valuable and
Juture work relevant content that helps PolyCuisine Bakery to attract and engage the target
(500words) audience. By providing, the target buyers with engaging content, the PolyCuisine
Bakery can work to build and foster stronger relationships with the customers.
Besides, it also can improve the sales performance of PolyCuisine Bakery
because it gives the convenient to the customers to purchase the product that they
want. For this time being, PolyCuisine can use the website that has been made by|
the researchers as a marketing channel, but for the payment gateway, they can
upgrade soon to let people purchase through online. If the website of PolyCuisine
shows the increasing in their sales performance, PolyCuisine team can upgrade
the website to an online purchasing application to easier for the customers to
access.
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