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IAbstrak
Ubstract

Promotional tool are tool that help increase Cuit Cekup Mini Mart & Bakery
company's sales. The promotional tool used is advertising through Facebook sites
to increase product sales at the Cuit Cube Mini Mart & Bakery company. This
study aims to identify the attractive features of Facebook to boost the sales of
Mini Mart & Bakery Cuit Cekup product. The aspects used are live often, post
consistenly, show emotions and feeling, create a sharing session and last keep
engagement with your customer. Sample of the survey using questionnaire
consisting of 100 respondents in Merlimau, Melaka. The data was collected using
the form of questionnaire and analyzed using SPSS software version 23. The

findings of this study show that most respondents are dissatisfied with the Mini




Mart & Bakery Cuit Cekup Facebook site. It was found that the management
aspect of Cuit Cekup Mini Mart & Bakery Facebook page was low, whereby the
average respondent stated that they were dissatisfied with the Cuit Cekup Mini
Mart & Bakery Facebook site. The results of this study can provide input to the
Cuit Cekup Mini Mart & Bakery for improvement on the Facebook site so that
the company's goals can be achieved successfully.
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Objektif Projek
\Project Objectives

1. To conduct a situational analysis at Cuit Cekup
2. To determine attractive Facebook features to increase sales
3. To formulate features on Facebook that are effective and interesting

Skop Projek
\Project scope

Promotion tool refers to advertising by using Facebook Page. The view is
obtained from existing customer of Cuit Cekup only.
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The result show that Facebook page as a promotional tool at Cuit Cekup Mini
Mart & Bakery. This study can identify the attractive features of Facebook to
assist and support sales growth at Cuit Cekup Mini Mart & Bakery. Facebook
feature factors can support sales growth with 5 factors influencing Facebook for
sales product improvement. However, this study used questionnaires to support
problems faced by Cuit Cekup Mini Mart & Bakery. First of all, 57% of Cuit
Cekup Mini Mart & Bakery customers are satisfied that the information
contained in the Facebook site is incomplete. How the respondent stated that the
information was incomplete because Cuit Cekup Mini Mart & Bakery did not
make the right post consistently. This consistenly factor is to get customers to
know about the product for sale by post. From there, customers can find out
about product information. In addition, the second question by 57% of
respondents stated that the picture used did not indicate the product. The factors
used were show emotions and feelings to support the respondent's statement. This
factor may support posting on social media to express emotion on picture about
the product and that will make closer to the customer audience. The third
question was that 83% of respondents said that the Cuit Cekup Mini Mart &
Bakery Facebook page was unattractive. Why doesn't the customer agree that the
Cuit Cekup Mini Mart & Bakery Facebook page is interesting because it doesn't
used the live often factor and also creates a sharing session. These factors can
help your Facebook site attract customers. Create a sharing session is a factor that
said social media will attract attention and make customer more confident to buy
product. The used of softsell sentences can entice customers to buy a product.
Live factor often, according to the latest trend of customers are more interested in
seeing the activities that company doing to let the customer know about the
product for sale on the Facebook site. Futhermore, the last question of 85% of
respondents disagreed that the feedback of Facebook site is no responsive. To
support the problem, the factor used is keep engagement with your customer. In
this case, the action taken to make audience view after post. Social media
engagement involves like, share, comment, view, and click on post. In this way it
can be helpful for the problem faced. Lastly, based on this questionnaire can
identify the problems encountered in Facebook of Cuit Cekup Mini Mart &
Bakery and help to increase sales through advertising on Facebook site.
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Recommendations that can be made to improve to use guidelines or materials
from the internet as sources from the internet or guidelines can show the steps to
improve Facebook page so that small entrepreneurs can use Facebook Pages as a
free marketing medium , and consider it a place to communicate with customers.
This is because the average Facebook user spends 4 to 8 hours a day browsing the
site. Additionally, the guidelines will be provided as a reference to improve
Facebook. Furthermore, this guidelines also has steps to identify ways to attract
customers through Facebook using the right techniques. The guidelines to
improve the Facebook page and also guide the company to creating an attractive
Facebook page platform. With the techniques and steps included in this
guidelines, we can improve our Facebook page to help companies increase
product sales. In addition, some kind of guide will be added and it can add
lknowledge to improve your Facebook page. Finally, through the sample created,
the researcher can compare how the level of change after using this guidelines in
managing advertising on Facebook page.
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