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IAbstrak
Ubstract

The purpose of this project is to investigate the online marketing problem in
social media at Empat Empayar Enterprise which is located at Duyong, Melaka.
This project was conducted to obtain customer feedback in terms of online
marketing activities of Empat Empayar Enterprise. 110 respondent were selected
randomly from 150 customer that have been use Empat Empayar Enterprise
service. This project uses a methodology of primary and secondary sources.
Questionnaire were distributed to the existing customer of Empat Empayar
Enterprise to achieve the project objectives. From the project findings, Empat
Empayar Enterprise were tend to use direct selling even the company have the

social media platform. The customers were preferred to walk-in to the premise




because the customer services provided was very satisfied and the customer get
great service from the Empat Empayar staff. The hope for the future is Empat
Empayar Enterprise can maximize their uses of social media to obtain more
customer in the market.

Keyword
Keyword
(max 5 word)

Social Media, Customer Awareness

Objektif Projek
Project Objectives

. To identify marketing problem at Empat Empayar Enterprise.
J To determine the factors of less engagement and likes in social media.
o To determine the suitable marketing strategy in social media.

Skop Projek
\Project scope

This research are set up to identify the online marketing problem at Empat
Empayar Enterprise. The company is located in Duyong, Melaka. The study is
conducted to obtain the Empat Empayar Enterprise customer feedback about the
company online marketing in social media.
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Dapatan The result proved that social media use by Empat Empayar Enterprise was found
Finding have the lowest mean score. It is proved that the respondent were less aware of
(500 words max) the social media that use by Empat Empayar Enterprise. In conlusion, the
researcher found that most of customers are recommend from existing customer
and researcher get all the information that needed to achieve project objectives
Cadangan untuk The result of the study are hope to assist Empat Empayar Enterprise in using
[kerja-kerja akan social media to widely their business by doing promotion in their social media to
datang attract more new customer. Besides, they can make an advertisement in the
Suggestion for social media to make their brand aware by the customer in social media. Empat
Juture work Empayar Enterprise also have to keep their business up to date such as new
(500words) design in their social media to get the customer attention and aware of their
brand.
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